Job Description

The XpertHR Group produces the UK’s leading online products for HR professionals. Our flagship service XpertHR (www.xperthr.co.uk) is the UK’s biggest and most comprehensive source of HR information made available as a single online subscription service, providing an unmatched suite of legal compliance, good practice and benchmarking data resources. XpertHR was named business website of the year at the Association of Online Publishers awards 2008.

Main Challenges:

1. To support online lead generation and conversion by maximising SEO impact of free content and optimising online conversion paths, working with editorial, marketing and sales teams across both Personneltoday.com and XpertHR.

2. To support subscription renewals and up-selling to existing customers by continuous improvement of the user experience in line with business growth strategy.The user support mechanisms of IT companies eg Toshiba. Would you like to talk to a customer adviser? IM plus phone.

3. To set and maintain high standards and best practice in the delivery of XpertHR content

Key Accountabilities/Responsibilities:

1. To optimise free content and services to support online lead generation and conversion

• Understands the compliance, good practice and benchmarking needs of XpertHR subscribers and the wider HR community
HR professionals work within employment law and corporate governance regulations. 
The tone and accuracy of the content is key as are links to other sources. They have to be able to benchmark against other employers. 

• Works closely with editorial, marketing and sales teams across the XpertHR Group to ensure all online services are configured and maintained to support business growth strategy

• Is a champion for SEO, online lead generation, conversion, user interaction and usability within the XpertHR team

• Reports to and meets regularly with the Managing Editor to discuss strategy and focus for online lead generation and conversion

• Meets regularly with other members of the editorial, sales and marking teams to maintain awareness of current activities

2. To create content and services - and to configure existing content and services – to enhance the user experience of visitors, sales prospects and up-sell prospects

• Ensures all XpertHR lead generation content on XpertHR Group websites is accurate, up-to-date and reader-friendly

• Ensures that online forms and conversion paths are optimised to deliver the best results

• Writes news items, blog posts and other editorial/marketing copy supporting online lead generation and conversion

• Encourages user interaction with free content and services, helping build communities around the products

• Writes and edits newsletters associated with XpertHR’s services

Develops content presentation across a range of media including podcasts, video and the written word

3. To set and maintain high standards and best practice in the delivery of XpertHR content

• Is excited about how the web works, keeps aware of web developments, and uses research to focus effort

• Maintains an awareness of technical developments which could enhance XpertHR Group services

• Ensures management team and editorial colleagues are aware of possible new developments

• Promotes the use of good industry practice, including accessibility standards and search engine optimisation within the service

• Demonstrates the ability to work with others within RBI to drive forward the XpertHR Group

Key Skills Required:

• HR industry knowledge

• Commercial acumen - understanding of online business models and growth drivers

• Web savvy – understanding of web usage, SEO, RSS, Tagging, Book marking, linking, html etc

• Able to understand, manipulate and analyse data

• Comfortable with research terminology and practice

• Computer literate

• Journalism skills

• Communication skills

• Organisational skills

• Fast pace of delivery

• Building Relationships

• Comfortable in cyber space

